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THE ANNIVERSARY COLLECTIVE

Crafting Legacies. Celebrating Milestones.

The Anniversary Collective, the sponsor of this eBook
series, is a consortium of specialist firms united to offer
guidance for celebrating key milestones. Our mission is to
enable organizations to mark their anniversaries with
meaningful experiences reinforcing their longevity, legacy,
leadership, and success. These celebrations strengthen
ties with stakeholders, employees, customers, partners,
and the community.

Introduction

S by Laura Starr, Director of Business Development, HAI

Welcome to “Your Corporate Anniversary: How to Plan for Success’,
a comprehensive 3-Part eBook Series presented by the Anniversary
Collective, of which | am a proud member.

Let me share allittle bit about the subject matter expert who will
guide you through the first segment in our three-part eBook series.

Megan Anderson is the Director of Content and Digital Storytelling

at HAI. She provides clients and partners worldwide with research,
discovery, and experience services.

Megan is an expert, historian, researcher, writer, content developer,
and project manager. She's even maintained the prestigious project
management professional certification since 2019.

Megan is also a strategic leader within HAI, bringing insight and
enthusiasm to deliver high-value content and exhibits to her clients
and partners. She's also a very devoted mentor to her team.

The Collective comprises four distinguished firms:

I ‘
The Research, Discovery, )
H ‘I and Experience Company ]!lMARK‘ETING MAVEN
e
We spedialize in strategic We are experts in social media
planning, project management, marketing, influencer marketing
and developing historical services, and public relations
content for marketing purposes. experts.
historyassociates.com marketingmaven.com

CREATIVE
We focus on event planning, We provide strategic marketing
brand activations, and and communication services,
experiential marketing, including interactive and static

timelines, motion graphics,

innovatemkg.com animation, and video production.

stoutcreative.com

By forming the Anniversary Collective, we offer a unified source for all your anniversary planning needs,

combining industry expertise to transform your milestone celebration into an unforgettable event.




Presented by: Megan Anderson, Director of Content and Digital Storytelling, HAI

Anniversaries are pivotal
moments that offer a
chance to commemorate
your company’s journey,
reflecting on both triumphs
and tribulations.

They can serve as catalysts for i EEE e Ll e
change and future direction. i o gl T i Syl TS
However, transforming this L S e o
intention into a celebration
requires careful planning.
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Storyboard Development
THE FIRST STEP

The Anniversary Collective refers to the initial planning
phase as “Storyboard Development.” This critical stage lays the
groundwork for your celebration by answering key questions:

Which stories and themes should we highlight?
What historical materials are necessary?
Who is the target audience?

How should the story be conveyed?

What budget is available for this endeavor?
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We collaborate closely with your team to gather insights,
involving stakeholders to varying extents as preferred.

By conducting focused group sessions, assessing historical
holdings, and distributing surveys, we develop a comprehensive
roadmap to guide the celebration planning process.

This initial exercise establishes priorities, builds consensus,
and ensures everyone feels invested in the project,
which reduces stress in later stages.
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From Research...

With the basics established,
we delve into the research phase.

Our team examines internal records and seeks additional
sources to construct a rich narrative of your company’s history.
We conduct oral history interviews and explore physical
artifactand paper records to create a multi-dimensional
portrayal of your organization’s evolution.
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RECIPE
FOR FCAVOR

...t0 Celebration

Upon completing the research, we compile
our findings, refining our approach to align
with the goals identified at the outset.

Based on our comprehensive study, we engage
the broader Anniversary Collective team to determine
the optimal way to celebrate your milestones.
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Summary

Storyboard Development
THE FIRST STEP

D Identify key stories, themes, historical materials,
target audience, storytelling methods, and budget.

Collaborate with stakeholders through group
sessions, surveys, and historical assessments.

L]

D Establish priorities, build consensus, and reduce
stress in later planning stages.
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Summary

From Research to Celebration

D The research phase explores internal records and
external sources for a rich company narrative.

D Findings are compiled and refined to align
with goals.

D Anniversary Collective team determines optimal
celebration methods.
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Successful anniversary planning is a structured, yet
Creative process encompassing three vital phases:
(1) Storyboard Development, (2) Brand Messaging,
and (3) Systematic Celebration Planning.

This framework commemorates your company’s
history and lays a foundation for its future.
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